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EDITORIAL NOTE

It is with great joy that we introduce this inaugural edition of African Gender Studies
Quarterly (AGenSQ), a journal established to provide a dedicated platform for rigorous,
interdisciplinary scholarship on gender and its intersections with African societies and the
broader Global South. As a quarterly publication, we are committed to fostering critical
dialogue and advancing knowledge that is both theoretically grounded and contextually
relevant.

In this first issue, we are pleased to present a collection of articles that exemplify the depth
and diversity of gender scholarship. The opening paper, "A Biopsychosocial Perspective on
Sexual Disorders and Dysfunctions: Implications for Diagnosis and Intervention,” offers a
comprehensive examination of sexual health through biological, psychological, and
sociocultural lenses, emphasizing the need for culturally informed care in African contexts.
The authors make a compelling case for destigmatising sexual health discussions and
integrating multidisciplinary approaches to treatment.

The second article, "Love in the Digital Age: Rethinking Courtship and Romance in
Contemporary Society," explores how technology, shifting gender roles, and evolving social
norms are transforming intimate relationships. By examining phenomena such as digital
dating, emotional labour, and self-love, this paper illuminates the complex terrain of modern
romance and its implications for psychological well-being.

Following this, "Cultural Influences on the Perception, Regulation, and Communication of
Sexual Content™ investigates the powerful role of media in shaping sexual attitudes and
behaviours. Drawing on psychological theories, the authors critically analyse how different
media forms from social media to pornography influence sexual socialisation, particularly
among young people, and advocate for enhanced media literacy and psychological
interventions.

The fourth contribution, "Marriage, Sexuality, and Cultural Norms in Indigenous Nigerian
Films: A Comparative Analysis of Yoruba, Hausa, and Igbo Cinema,” employs qualitative
content analysis to examine how indigenous films reflect and reinforce cultural values
surrounding marriage and sexuality. The study reveals persistent gender double standards
while noting emergent progressive shifts, demonstrating the pedagogical function of cinema
in sustaining or challenging societal norms.

The fifth article, "Gendered Constructed Strategies in Conflict Resolution: Challenges
Faced by Female Secondary School Leaders in Chivi, Zimbabwe," illuminates how gender
shapes leadership in educational settings. Through rich qualitative data, the authors identify
three distinct gendered strategies employed by female school heads: the motherly care
approach, the relational strategy, and the inclusive gender-sensitive approach.

The sixth article, "Political Education and Voters' Behaviour in Nigeria," establishes a
strong positive relationship between political education and voter behaviour. Notably, with
women constituting 64.5% of respondents, the findings invite critical reflection on gendered
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patterns of political participation and the need for gender-sensitive civic education

approaches.

We believe these articles have been thoroughly reviewed, and the recommendations offered
will help to properly formulate effective solutions to identified issues. This inaugural issue
has done well by providing a space where both emerging and established scholars alike have
engaged to present themes that demand attention and open engagement. We sincerely hope
that this collection will not only inform but also invite deeper reflection and continued
scholarship on the evolving intersections of gender and its dynamics as they affect Africa
and the rest of the third world.

Dr. O. A.T.Olatunji,

Editor, African Gender Studies Quarterly,

Associate Professor / Reader @ Department of Psychology,
Faculty of the Social Sciences,

Federal University, Oye EKkiti, EKiti State,
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Abstract

This report elaborates on the relationship between media and sex. It focuses on how different types
of media, such as films, music, social media, pornography, and advertisements, shape the way people
think about and engage with sexuality. As social media becomes more widely used and often more
sexually oriented, it plays a major role in shaping a person’s sexual attitudes, expectations, and
behaviours, most especially during adolescence and early adulthood, when sexual identity is just
beginning. The use of psychological theories like Social Learning Theory, Cultivation Theory, and
Schema Theory examines how people comprehend sexual messages seen in media. It explains how
continual exposure can lead to unrealistic expectations about sex and relationships, it affects how
we see or perceive our body and self-worth, and sometimes contributes to anxiety or pressure to
perform sexually in specific ways. The report also looks at how the media often presents a narrow or
gendered view of sexuality, reinforcing certain roles or expectations while neglecting others. By
analysing both research findings and real-life examples, the paper examines how social media not
just affects our idea about sex, but also how we feel about it and how we behave in relationships. The
goal of these people is to understand how social media influences our perception of sex, and they
need to create awareness about sex and its representation.

Keywords: Cultural norms, Sexuality and media, Gender roles, Sex education, Social taboos,

Introduction

In this generation, social media is everywhere. with a person or persons; it includes the way
From streaming platforms and Instagram reels sexuality, sexual orientation, attraction,
to music lyrics and online ads, we're gender roles, and romantic relationships are
constantly being exposed to messages many of portrayed and understood

them sexual in nature. Media, in this context, . . .
refers to any form of mass communication that This topic is very essential in this era because
influences how we think, feel, and act. Sex, is young people, I getting their ideology and

h than iust beina physicallv intimat understanding about sex not just from school
MUCT more than Just being physically intimate or family but from the media. The problem is,
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much of what they see is edited, exaggerated,
or based on fantasy. As a result, their
expectations about sex, relationships, and
even their own bodies are shaped by what the
media presents, which may not always reflect
reality.

From a psychological perspective, the
relationship between media and sex is very
essential because it’s influences a person’s
perception and their behavior towards sex or
sexual activities. Whether it’s a teenager
learning about intimacy from a music video or
an adult comparing their relationship to what’s
shown on Instagram, the media can influence
our internal script those unwritten rules we
carry about how sex “should” be.

This paper aims to explore how different
forms of media portray sex and the
psychological effects of those portrayals. The
focus will be on how media shapes behavior,
creates expectations, and sometimes leads to
emotional  consequences like  anxiety,
insecurity, or compulsive behavior. By using
key psychological theories and real-life
examples, the paper hopes to encourage
reflection on the powerful role media plays in
shaping our sexual worldview.

Theoretical Framework

Understanding how media influences human
sexuality requires looking at it through several
psychological lenses. These theories help
explain how people internalise media
messages about sex, and why these messages
can significantly shape beliefs, behaviors, and
expectations.

Social Learning Theory (Albert Bandura)

This theory emphasises that people learn
through observation and imitation. When
individuals, especially adolescents, repeatedly
see sexual behavior in media being rewarded
(through fame, admiration, attention), they
may begin to model those behaviors. For
example, if a reality show constantly presents
sexually forward characters as popular or
successful, young viewers may come to

39

associate sexual confidence or provocative
behavior with social approval.

In the context of sexuality, certain things like
this can lead to any sexual experimentation or
engagement in on ideal, sexual activities being
portrayed as rightful through the media

Cultivation Theory (George Gerbner)

Cultivation theory suggests that the more time
people spend consuming media, the more their
reality begins to reflect the world as shown by
the media. If people consistently see sex

portrayed as casual, easy, and always
pleasurable, they may develop distorted
expectations about real-life  sexual

relationships.

When it comes to human sexuality, people
often get the wrong idea especially if they
haven’t had much real-life experience.
Someone might think everyone is having sex
all the time, or they might confuse emotional
closeness with just physical attraction. A lot of
times, they also end up believing in unrealistic
standards like how they’re supposed to look,
perform, or feel because most of what they
know comes from social media, movies, or
hearsay, not reality.

Schema Theory

Schema theory explains how the brain uses
pre-existing mental frameworks to understand
and respond to experiences. Through media,
people develop “sexual schemas” or
internalized sexual scripts ideas about how sex
should happen, who initiates, what it should
look like, and what’s considered “normal.”

For instance, a person who grows up watching
romantic movies where love always leads to
sex and sex always means commitment may
struggle to adjust to real-life relationships
where things are often more complex or
casual. These internal scripts can affect sexual
satisfaction, communication, and even self-
esteem in intimate situations.

Objectification Theory (Fredrickson &
Roberts)
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Objectification  theory  explores  how
especially women and girls are often presented
in media as sexual objects valued more for
their appearance than their intellect, character,
or individuality. Over time, individuals who
constantly consume such media may begin to
self-objectify, meaning they start viewing
themselves through the lens of how others
might sexually judge them.

This can lead to body shame, anxiety during
sexual experiences, and a decrease in sexual
agency. From a psychological point of view,
this impacts self-worth and can contribute to
disorders like depression, eating disorders, or
sexual dysfunction.

Types Of Media

Print Media:This is one of the oldest and
basic forms of mass communication. This
includes newspapers, magazines, books,
brochures, and comic books. Print media often
features sexual content in subtle or overt ways
for example, advice columns on sexual health,
romantic novels, or adult magazines. Erotic
literature and sex education pamphlets are also
part of this category.

Broadcast Media: This is a means of sharing
information, data and content in audio or video
format with a large audience simultaneously.
This media refers to television and radio,
which transmit content to a wide range of
audiences. It provides Sexual content here,
which ranges from romantic scenes in soap
operas and movies to discussions on sexual
health in radio talk shows. TV shows may
have age ratings depending on how explicit
their content is.

Digital/Online Media: This is a global
communication system that links together
thousands of individual networks. It allows the
change of information between two or more
computers. This covers websites, blogs,
streaming platforms (like YouTube and
Netflix), and online forums. Digital media
provides easier and often unrestricted access
to various types of sexual content, from
informative sexual health videos to explicit
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pornography. This media type also supports
anonymity and global reach.

Social Media: This is made up of websites,
apps, and other platforms that allow the
sharing of information with virtual
communities through text, videos and picture
updates. This makes use of Platforms like
Instagram, Twitter/X, TikTok, and Snapchat,
which allow users to create and share content.
These platforms often host suggestive or
sexualized imagery, influencer culture centred
around appearance and desirability, and
sometimes explicit material despite platform
rules. It also enables “soft core” or subtle
forms of sexual self-expression.

Cinema & Film: Films range from
mainstream movies with romantic or sexual
scenes to adult films with graphic sexual acts.
Sexual content in cinema is usually regulated
by film rating boards. The portrayal of
sexuality can be artistic, educational,
exploitative, or purely for entertainment.

Video Games: Many modern games include
adult themes such as romance, nudity, or
sexual interaction especially in role playing or
simulation games. Some games are created
specifically for adult audiences and may
contain graphic sexual content. Game
developers often include age ratings to restrict
minors from accessing such content.

Educational Media: Educational content
focuses on delivering factual, age-appropriate,
and ethical information about  sex,
reproduction, consent, and relationships. This
includes sex education programs, health
documentaries, school curricula, and online
courses designed to reduce ignorance and
promote sexual responsibility.

Advertising & Marketing: Marketing often
uses sex appeal to draw attention to products,
a technique known as “sex sells.”
Advertisements may include sexually
suggestive imagery or language, especially in
industries like fashion, beauty, and lifestyle.
This type of content is often subtle but can

influence attitudes toward sexuality.
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Types of Sexual Content

Educational Sexual Content: This includes
factual, medically accurate information about
sex, anatomy, reproduction, consent,
contraception, and sexually transmitted
infections (STIs). It aims to empower
individuals with knowledge to make informed
decisions and is commonly found in schools,
public health campaigns, and online platforms
like Planned Parenthood.

Sensual or Suggestive Content: Suggestive
content implies sexual themes without
showing explicit acts. This could include
flirtatious behavior, romantic kissing, or
sexual tension in books, music videos, or
movies. It’s often used to build romantic
atmosphere or tension without crossing into
explicit territory.

Erotic Content: Erotic content is designed to
arouse but often includes a narrative or artistic
element. This includes erotic literature (like
“Fifty Shades of Grey”), artistic nude
photography, or sensual scenes in films. It
blurs the line between art and sexuality and is
usually consumed for pleasure, fantasy, or
expression.

Pornographic  Content: Pornography
features explicit sexual acts, either in visual,
written, or audio formats, and is created with
the intent to sexually arouse the audience. This
includes videos, websites, adult films, and
some explicit comics or novels. Pornography
can be commercial or amateur and varies
widely in genre and intensity.

Sexualized Imagery: Sexualized content
often portrays individuals, especially women,
in ways that emphasise physical appearance,
body parts, or desirability, even if the person
is not engaging in a sexual act. This can be
seen in fashion ads, music videos, social
media posts, or product marketing. It raises
guestions about objectification and gender
stereotypes.

User-Generated Sexual Content: This
includes sexual content produced and shared
by individuals, such as sexting, personal
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nudes, or amateur videos. Platforms like
Snapchat, Telegram, Reddit, and OnlyFans are
common hosts. While often consensual, this
type of content carries risks like privacy
breaches, exploitation, or revenge porn.

Problematic or Harmful Content: Some
sexual content is unethical, illegal, or harmful
such as non-consensual recordings, child
pornography, or content that promotes
violence or degradation. This type is often
distributed through hidden or illegal platforms
(e.g., the dark web) and can have serious legal
and psychological consequences for all
involved.

Psychological Impact Of Media

The media can have both positive and negative
psychological impact. While the media can be
a source of education, information, and social
connections, it can also contribute to body
image issues, mental health issues etc. Positive
impact

Education and Information: Media can
provide access to valuable information and
educational resources, expanding knowledge
and cognitive abilities.

Cognitive Development and Learning:
Media influences how people think, learn, and
form opinions. Educational media can
enhance understanding and improve mental
stimulation, especially in children and young
adults. However, excessive media exposure
can lead to short attention spans, decreased
academic performance, and poor
concentration.

Emotional Effects: Media, particularly news
and social media, can influence emotional
states. Constant exposure to negative news
(e.g., war, crime, disasters) can cause anxiety,
fear, sadness, and helplessness, a condition
sometimes referred to as ‘“headline stress
disorder.”

Social Comparison and Self-Esteem:
Platforms like Instagram and TikTok promote
idealized versions of beauty and lifestyle.
Viewers, especially adolescents, may compare
themselves unfavourably, leading to low self-
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esteem, depression, body dissatisfaction, and
identity confusion.

Aggression and Desensitisation: Exposure to
violent media such as TV, video games,
movies, has been linked to increased
aggression and reduced sensitivity to real-life
violence. Over time, people may become
emotionally numb or less empathetic to
suffering.

Addiction and Mental Health: Media,
especially digital and social media, can
become addictive. Doomscrolling, binge-
watching, and constant notifications stimulate
the brain’s reward systems, leading to anxiety,
poor sleep, and decreased real-world social
interaction.

Behavioural Imitation: This could be
positive or negate and the behaviours being
emulated can either be positive behaviour or
negative behaviour. People may imitate
behaviours they see in the media, both positive
and negative. For example, children might
mimic superhero actions or violent characters,
while adults may adopt speech patterns,
fashion, or relationship dynamics seen in
media.

Psychological Impact 0f Sexual Content

Exposure to sexual content, particularly at a
young and impressionable age, can
significantly influence individuals’ sexual
attitudes,  beliefs, and  psychological
development.  Continuous exposure to
sexualized media may shape perceptions of
sex, gender roles, consent, and relationships,
sometimes promoting unrealistic or harmful
representations of intimacy. Such portrayals
often reinforce narrow standards of physical
attractiveness, which can negatively affect
body image and self-worth, leading to body
dissatisfaction, low self-esteem, and, in some
cases, eating disorders especially among
adolescents who are still forming their
identities. Furthermore, sexual content,
particularly in pornography and erotica, can
create unrealistic expectations about sexual
performance, intimacy, and physical
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appearance, which may lead to dissatisfaction
in real-life relationships and weaken
emotional connections between partners.
Repeated exposure may also result in
desensitization, where individuals become
less emotionally responsive to sexual content
and intimacy, potentially encouraging early
sexual  experimentation, risky  sexual
behaviors, or the normalisation of unhealthy
or non-consensual sexual practices among
vulnerable viewers. In some cases, individuals
may develop compulsive patterns of
pornography consumption or problematic
sexual behaviours that interfere with daily
functioning, relationships, and mental health,
often accompanied by feelings of shame, guilt,
or social isolation. Moreover, early or
inappropriate exposure to sexual material can
disrupt normal developmental processes in
children and adolescents, creating confusion
about sexuality, identity, and relationships,
and potentially contributing to anxiety, fear, or
premature engagement in sexual activities.

Collectively, these effects highlight the
importance of responsible media
consumption, age-appropriate sexual

education, and supportive guidance to foster
healthy psychological and sexual
development.

Considerations for

Cultural and Social

Media

Cultural norms and values play a significant
role in shaping media content and its
interpretation  across  societies.  Media
productions often reflect the moral standards,
traditions, and social expectations of the
cultures in which they are created. For

instance,  Western  media  frequently
emphasizes individual freedom, personal
expression, and liberal attitudes toward

relationships and sexuality. In contrast, many
African, Asian, and Middle Eastern cultures
place stronger emphasis on community values,
modesty, and respect for traditional social
structures. As a result, certain portrayals, such
as public displays of affection or kissing on
screen, may be widely accepted in some
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cultures but considered inappropriate or taboo
in others.

Language and symbolism in media also vary
significantly  across  cultural  contexts,
influencing how messages are interpreted by
audiences. Symbols, colors, gestures, and
words can carry different meanings depending
on cultural background. A gesture that appears
harmless in one society may be viewed as
disrespectful or offensive in another.
Similarly, the translation of language in media
content can alter the intended meaning of
messages, particularly when dealing with
sensitive or suggestive topics. These linguistic
and symbolic differences highlight the
importance of cultural awareness in global
media communication.

Religious beliefs further shape how media
content is produced, distributed, and
consumed. In societies where religious values
strongly influence social norms, such as in
many Islamic communities or deeply
Christian societies media content is often
expected to reflect moral standards consistent
with religious teachings. Consequently, sexual
or explicit material may be heavily restricted,
censored, or completely prohibited. Media
producers operating within such contexts must
therefore balance creative expression with
sensitivity to prevailing religious ethics and
cultural expectations.

Censorship and media regulation also vary
widely  between  countries, reflecting
differences in political systems and cultural
priorities. Some nations, such as the United
States, promote relatively broad freedom of
expression in the media. In contrast, countries
like China, Iran, and Saudi Arabia enforce
stricter government controls over what can be
published, broadcast, or shared online.
Additionally, global social media platforms
frequently adapt their content moderation
policies to align with regional laws and
cultural sensitivities.

Representation and inclusivity  remain
important issues in global media discourse.
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Cultural bias has historically contributed to the
underrepresentation or stereotypical portrayal
of certain social groups, including women,
ethnic minorities, and LGBTQ+ individuals.
In recent years, however, there has been
growing advocacy for more diverse and
culturally sensitive representations in media.
Such efforts aim to promote inclusivity,
challenge harmful stereotypes, and ensure that
media content reflects the complexity and
diversity of contemporary societies.

Cultural and Social Considerations for
Sexual Content

Social Taboos and Privacy

In many societies, discussions about sex
remain culturally sensitive and are often
treated as private or even shameful topics.
This is particularly true for women and young
people, who may be discouraged from openly
asking questions about sexuality. As a result,
sexual matters are frequently hidden or
stigmatized, limiting access to accurate sex
education and increasing the likelihood that
individuals rely on misinformation or informal
sources for knowledge.

Gender Roles and Expectations

Cultural norms commonly establish different
expectations for the sexual behavior of men
and women. In many contexts, women are
expected to uphold values of modesty and
chastity, while men may experience greater
social acceptance of sexual freedom. Media
and sexual content can either reinforce these
double standards or challenge them by
presenting alternative narratives that question
traditional gender roles and promote more
equitable perspectives on sexuality.

Marriage, Virginity, and Honor Cultures

In several cultures, sexuality is closely tied to
the institution of marriage, and behaviors such
as premarital sex or public displays of
affection are often strongly condemned.
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Concepts of family honor and respectability
may be linked to sexual conduct, particularly
that of women. Consequently, media
portrayals that depict open expressions of
sexuality may conflict with these cultural
values, sometimes resulting in public
criticism,  censorship, ~ or  regulatory
restrictions.

Pornography Laws and Ethics

Attitudes toward pornography vary widely
across societies and are shaped by cultural,
religious, and legal frameworks. While some
countries completely prohibit the production
or distribution of pornography, others permit
it but regulate access, typically restricting it to
adults. These differing approaches reflect
broader cultural interpretations of
pornography, which may be viewed as an
expression of personal freedom, a moral
concern, or even a criminal act.

Sex Education Access

Cultural discomfort surrounding discussions
of sexuality often limits the availability of
comprehensive sex education in  many
communities.  Parents, educators, and
institutions may avoid addressing sexual
topics due to embarrassment or fear of social
judgment. In such contexts, young people
frequently turn to media or online content as
their primary source of information about sex,
which can sometimes provide inaccurate,
exaggerated, or misleading portrayals.

Impact on Vulnerable Groups

Cultural responses to sexual content tend to
affect  wvulnerable  populations  more
significantly, including women, children, and
LGBTQ+ individuals. Women may be
subjected to hypersexualisation in media or
unfairly blamed for how they dress or present
themselves. In some regions, LGBTQ+
representations are restricted or criminalized
due to prevailing cultural attitudes.
Additionally, children who encounter adult
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sexual content in environments where open
dialogue about sexuality is discouraged may
experience confusion, fear, or psychological
distress.

Media and Sex

In this digital age, media has been integrated
in every aspect of our lives, from platforms
like Twitter, TikTok, Instagram, adverts and
even online blog posts (Bada et al 2024;
Akinwale et al 2023, Akinwale et al 2025).
The consumption of these contents, especially
among young audiences, affects their
perception of sex, body image, relationships
and even themselves due to the internalisation
of these contents. This is where media literacy
comes in.

Media literacy is therefore the ability or skill
to read, analyse, interpret, evaluate and create
media content. It is not just consuming or
creating content but also the ability to think
critically. More than half of the world’s
population is now online, connected through a
global network of media and consumer
culture. How information has blended,
further... Media and technology have shaped
the dominant ecosystem of our time.

“What information is this content trying to
pass?” “Is this content real or staged?” “What
stereotype is being reinforced?” “Is this
content real or Al-generated?” Media literacy
helps a person understand and critically
understand content that are media tailored, in
scenarios where sexual content is being
displayed, a media-literate person would
guestion body parts and dramatic sex is being
displayed instead of consent and emotions.
While the media play a significant role in
shaping how young people learn about sex and
relationships, they’re often seen as a negative
influence compared to more traditional
educational approaches. However, with strong
media literacy, young people can critically
engage with media content, turning it into a
powerful tool for learning, not just a source of
misinformation.
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A person can be media literate and still get
emotional impacts, especially if negative
messages have been internalised for too long.
This is where psychological intervention
comes in to offer support. Although many
countries have successfully used media to
promote sexual responsibility for decades,
the U.S. has yet to fully tap into this potential.
Mass media offers a unique opportunity to
reach young people with reproductive health
information by using familiar aspects of pop
culture to communicate in ways that feel
relatable, non-judgmental, and even
empowering. It can shift how sex is perceived,
challenging harmful cultural norms that
promote early, unsafe, or coercive sexual
behaviour. Whether through pamphlets,
online content, social media, or storylines in
entertainment, media can deliver important
messages across different platforms. And at
the heart of it all is the power of public
relations shaping narratives, creating
awareness, and driving meaningful change.
Techniques Used in
Interventions

Psychological

Psychological interventions here could
include  the actions mental health
professionals, such as  psychologists,

counsellors, therapists or educators, take or
apply in helping a person recover or adjust the
negative mental, emotional or sexual effects
resulting from exposure to certain media
content. Some of the reasons psychological
interventions may be needed include cases of
low self-esteem “T am not beautiful/handsome
like the influencers I see online”, Sexual
anxiety or performance pressure often as a
result of overconsumption of pornographic
materials, confusion about security identity,
Relationship dissatisfaction often due to
media portrayal and expectations, the media
has portrayed relationships to be transactional
and unrealistic expectations about sex and
love.

Psychological interventions help rebuild self-
confidence, correct false beliefs and
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unrealistic expectations, and also help learn
healthy coping methods.

Some of the techniques used in psychological
interventions include;

Cognitive Behavioural Therapy (CBT):
This is a widely used form of
psychotherapy that helps people manage
and reduce symptoms of mental health
challenges like depression, anxiety, and
PTSD. At its core, CBT focuses on
identifying and reshaping unhelpful
thought patterns. What we often call
"negative self-talk”, therefore, replacing
them with more balanced, realistic beliefs.
This process is known as cognitive
restructuring, helps individuals think in
healthier ways, which in turn improves
how they feel and act.

Therapists work closely with clients to
recognize the beliefs that may be fueling
distress or harmful behaviours. For
example, someone might believe, “I must
look sexy online to be loved,” which could
lead to posting revealing photos and still
feeling emotionally unfulfilled. CBT helps
the person reframe this belief into
something more empowering, like I
deserve love and respect for who | am, not
just for how I look.”

Another example is someone who has
internalized messages from pornography
and believes sex has to be rough or
performative to be satisfying. Through
CBT, they can unlearn this distorted view
of and gain a healthier understanding of
sex... One that emphasizes consent,
communication, and mutual pleasure.

Group Counseling and Peer Support
Groups: Group therapy is a powerful form
of treatment where one or two therapists
work with several individuals at the same
time. It's commonly used to support
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people dealing with challenges like
trauma, anxiety, depression, PTSD, or
ADHD. Rather than going through the
healing process alone, participants benefit
from shared experiences, mutual support,
and guided conversations.

The strength of group therapy lies not just
in professional guidance, but in the
connection between peers. Hearing others
share similar struggles can reduce feelings
of isolation and help individuals gain new
perspectives. It fosters a sense of
belonging and collective growth, where
each member contributes to the healing
journey of others while also working
through their own issues. The American
Psychological Association even
recognizes it as a unique and impactful
therapeutic speciality.

Sex Education and Critical Media Literacy:
This is a combined approach that connects sex
education and media awareness. It includes a
comprehensive understanding of what healthy
sex should be (communication, pleasure and
respect), it compares real-life sex to the
unrealistic media portrayal of sex (porn or
movies). It also teaches young people how to
critically analyse messages from songs,
movies and social media. When a person
understands that not all things presented
online are true, it helps them make informed
decisions.

Family Therapy: Family therapy is an
organized type of psychotherapy that helps
reduce tension and conflict by improving how
family members relate and communicate with
one another. It’s especially helpful when a
family is dealing with the challenges of a
loved one facing addiction, a medical
condition, or a mental health issue.

Family therapists focus more on the
dynamics between people rather than just
individual problems. Depending on the
situation, the therapist might help the
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family revisit specific past conflicts to
explore healthier ways they could have
responded. In other cases, the therapist
may guide the family to recognize bigger
patterns in how they interact patterns they
may not have noticed before. The goal is
to create a more  supportive,
understanding, and connected family
environment.

WHEN TO SEEK PSYCHOLOGICAL
INTERVENTIONS FOR MEDIA-
RELATED SEX ISSUES

Body Dysmorphia and Distorted Self-
Perception

Exposure to highly edited and unrealistic
bodies in sexual media can contribute to body
dysmorphia. Individuals may begin to
perceive their own bodies as inadequate when
compared with the exaggerated physical
standards often portrayed. This distorted self-
perception can lead to dissatisfaction, anxiety
about appearance, and a persistent belief that
one’s body is not attractive or acceptable.
Unrealistic Sexual
Relationships

Expectations  of

Pornographic media frequently portrays
exaggerated and scripted sexual encounters
that do not reflect the realities of healthy
intimate relationships. When individuals
internalise these portrayals, they may develop
unrealistic expectations about how sex should
occur within relationships. This can create
pressure on partners to perform in ways that
mimic pornographic scenarios, potentially
leading to dissatisfaction, frustration, or
relationship conflict.

and  Sexual

Feelings of Emotional

Inadequacy

Continuous exposure to idealized sexual
performance in the media may lead
individuals to feel emotionally or sexually
inadequate. They may believe they lack the
skills, attractiveness, or confidence required to
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satisfy a partner. Over time, these perceptions
can negatively affect self-esteem, intimacy,
and the ability to form authentic and
emotionally fulfilling relationships.

Addiction to Pornography or Sexting

For some individuals, repeated consumption
of sexual media can develop into compulsive
behavior.  Excessive engagement  with
pornography or sexting may interfere with
daily  functioning, work, academic
responsibilities, and interpersonal
relationships. This pattern of behavior can
create dependency, making it difficult for
individuals to regulate their media
consumption or maintain healthy boundaries.

Shame, Guilt, and Psychological Distress

In cultures where sexuality is highly
stigmatized, individuals who consume sexual
media may experience intense feelings of
shame, guilt, or moral conflict. These
emotions can contribute to psychological
distress, including anxiety and depression.
When sexual media experiences are
internalized negatively, they may hinder open
communication about sexuality and reduce the
likelihood of seeking appropriate support or
education.
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Conclusion

In conclusion we can observe that the media
plays a powerful role in shaping how we view
seX, relationships, and even ourselves. While
media literacy helps us question and
understand what we consume, it doesn't
necessarily shield us from emotional or
psychological harm, especially when harmful
messages have been internalized over time.
This is where psychological interventions, like
therapy or counseling, become essential. They
help people unlearn distorted beliefs, heal
from emotional impacts, and rebuild healthier
mindsets. Media and sexuality are deeply
connected, and both require awareness and

support. Combining media literacy with
emotional care creates a more balanced
approach.
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